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Abstract

Herbal Cosmetics are group of product which popular in Thailand, many
company have champagnes and marketing strategy to promote selling rate that can be
dominate behavior and lifestyle to graduate students. Especially many herbals can be
added in cosmetic products, most of them are safe but some need more knowledge to
select and use correctly.

This study have objective to find out the behavior and knowledge to select
herbal cosmetic in Silpakorn University’s students, Sanamchandra Palace Campus.
By Taro Yamane’s model and analysed data by SPSS for window. The result from
382 questionnaires shown that most of students expense about 4,001-5,000 bath per
month (26.7%) and used for cosmetics 101-500 bath per month (52.4%). There have
50.3% are use herbal cosmetics but 82.4% used to herbal cosmetics products.
Department store was the most place to buy herbal cosmetics, another place are drug
store, grocery, mini-mart , meeting market and hospital respectively. For the objective
of using herbal cosmetics shown that male and female are difference, male used for
cleansing body but female used for skin care (p= 0.05). The most herbals composition
in cosmetics are Curcuma longa. For knowledge evaluation in herbal cosmetics by
using questionnaire, most of students can take high score and have knowledge about
products well.




